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PRESS RELEASE 
 

 

ALNO AG Design Tour 2016: ALNO, Wellmann, Pino, 

ALNOINOX and tielsa present trends and innovations – 

showcasing 80 kitchen innovations on over 3,500 

square metres 

Pfullendorf, 17 September 2016 – The ALNO Group will be presenting trends 

and innovations from its product lines from 17 to 23 September in an exclusive 

design tour as part of the annual "Küchenmeile A30" exhibition. The journey into 

the future staged by ALNO, Wellmann, Pino, ALNOINOX and tielsa starts in a 

cube as a multimedia display setting with statements and impressions from the 

ALNO Group. A presentation will then be opened showcasing 80 kitchen 

innovations on over 3,500 square metres. 

Kitchens from ALNO have been synonymous with top quality, practical 

innovations and award-winning design "Made in Germany" since 1927. ALNO 

builds on expertise from almost 90 years of craftsmanship - and is moving 

forward all the time. 

ALNO, Wellmann, Pino, ALNOINOX and tielsa are presenting trends 

Highlights will include the ALNOATTRACT design concept presented as a 

study at Milan back in the spring. The deliberate asymmetry of this spectacular 

kitchen gets its inspiration from architecture and plays with opposites that 

attract. 

The ALNOSTRUCT kitchen picks up on the latest international trends in 

product design, with natural oak fronts that conclusively meet the expectations 

on high-quality kitchen design with real wood veneer while at the same time 

creating a very special vintage atmosphere. 

The new kitchen finishes for ALNOSTAR DUR are above all distinguished by 

their metallic-looking surfaces which, depending on how light catches them, 
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produce widely differing contrasts. In terms of looks, they are reminiscent of 

oxidised steel, underscoring the latest design trend towards surfaces and metal 

textures with tactile appeal. 

Kitchens from Wellmann provide high product quality above market average 

while at the same time belonging to the most attractive and most sought-after 

segment of the market. At Wellmann, the focus is on the new 780 mm carcase 

height which will be available from March 2017 for all front and carcase colours. 

The 780 mm dimension complements the present 720 mm carcase height, 

extending the options for varying and planning to four ranges across both 

heights and opening up new market potential. 

Introducing price group 0, Pino is expanding its price leadership and, doing do, 

will in future be offering the PN 80 range in all plain-coloured melamine fronts. 

Pino will also be presenting a new colour concept in the highly popular colours 

of white, chili red, mango yellow, green and blue, providing new design and 

combination options. 

The unconventional accent colours are above all intended to address the young 

target groups. At the same time, Pino has broadened its skill in varying items 

and offering attractive design choices. 

tielsa has specialised in practical solutions for the connected home. At tielsa - 

following the successful launch of the Apple Apps - it will in future also be 

possible to use Android-based systems for controlling the connected kitchen as 

a platform for tomorrow's home. Newly designed, cross-system screen 

interfaces extend the line-up of individually tailored design options through to 

integrating a warning centre that connects CO2 sensors as well as smoke and 

water detectors both with the user as well as with emergency call systems. 

ALNOINOX is Europe's only steel kitchen in the private customer segment and 

is also the highest-quality product line from the ALNO Group. Manufactured at 

the Swiss factory in Arbon, the design classic employs the material qualities of 

steel kitchens in a unique way and for the first time shows a kitchen as a 

concept study with magnetic handles that can be positioned wherever chosen 

on the steel fronts. For design preferences with an individual stamp, this opens 

up a new dimension that has previously only been the reserve of steel kitchens. 
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Multiple award-winning kitchens 

ALNO regularly receives awards for its innovative products. In the first half of 

2016 these included the "Plus X Award" for the "Most Innovative Brand of the 

Year 2016" in the "Furniture" product group. As part of the Plus X Award, ALNO 

additionally received the "Best Product of the Year 2016/2017" and the 

"Innovation, High Quality, Design und Functionality" quality seals for the 

ALNOCERA kitchen. The Plus X Award is the world's biggest innovation award 

for products in the areas of technology, sport and lifestyle. 

ALNO was previously voted the "Winner 2016" in the "Industry Excellence in 

Branding" category. ALNO has now won the "Superbrands Germany Award 

2016/2017". This puts ALNO among Germany's outstanding brands in the 

brand dominance, customer loyalty and brand acceptance categories for the 

fourth time since 2009. 

About the ALNO Group 

Made up of the ALNO core brand as well as the Wellmann, Pino, Piatti and Forster Swiss Steel 

Kitchens or ALNOINOX product lines, the ALNO Group is one of Germany's leading kitchen 

manufacturers. ALNO produces a full range of kitchens for the German and international market 

at four international production facilities employing a total of around 2,100 members of staff. 

Working with over 6,000 sales partners, the ALNO Group operates in more than 64 countries 

around the world. In the 2015 financial year, the company generated sales in the amount of € 

522 million. 

Press contact 

ALNO AG, Markus Gögele 

Heiligenberger Str. 47, 88630 Pfullendorf, Germany 

Phone +49 - 7552 - 21 – 3316, e-mail markus.goegele@alno.de 

 

Legal notice 
This Press Release may contain certain future-oriented statements based on current 

assumptions and prognoses by the corporate management of ALNO AG or of companies 

affiliated with ALNO AG. As a result of various known and unknown risks and contingencies, as 

well as other factors, the actual results, financial position, development or performance of ALNO 

AG and of the companies affiliated with ALNO AG may diverge significantly from the appraisals 

given here. Neither ALNO AG nor the companies affiliated with ALNO AG accept any obligation 

to update such future-oriented statements and bring them into line with future events or 

developments. 
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